




































VISITING 
FRIENDS 
& RELATIVES: 
A HIDDEN TREASURE



THE POWER 
OF THE VFR 
SEGMENT

• Toledo: 52% of visitors are VFR
• Kentucky: 44% of visitors are VFR
• Nearly half of all travelers!



MORE THAN AUNT SUSIE’S COUCH

• Common perception: 
staying with family, 
not spending

• Reality for Toledo: 
they engage, explore, 
and spend, or are 
looking to do so



BEHAVIOR THAT MIRRORS A TYPICAL 
LEISURE TRAVELER

Engaging with local 
attractions

Dining out, going to 
events, shopping, etc.

Staying in partner hotels



VFR: A MARKETER’S DREAM

Already have 
a reason to 
visit

Ready to 
be 
inspired

High 
conversion 
potential



LOCALS: YOUR 
MOST AUTHENTIC 
INFLUENCERS

• Spark hometown pride

• Equip residents to share their city

• The reason someone visits



STRATEGIC POSITIONING 
AS ‘LOW EFFORT, HIGH REWARD’

• Accessible, 

affordable, and 

stress-free

• Perfect for short, 

spontaneous trips

• Adventure close to 

home



HIGHLIGHTING RELATABLE 
EXPERIENCES

• Focused on what locals already love

• Messaging that appeals to visitors and 

locals alike

• Encouraged ‘live like a local’ 

experiences

• Targeted “Family Adventurers” within 

90 minutes–3 hours



TURNING VISITS 
INTO STAYS

Lead with Value-Driven 
Messaging: Affordability and 
lighter crowds

Weekday hotel packages and 
special deals

More quality time together



THEY’RE ALREADY VISITING, 
LET’S MEET THEM HALFWAY
THEY’RE ALREADY VISITING, 
LET’S MEET THEM HALFWAY



THANK YOU
KENTUCKY!





Leslie Miller

Vice President, Marketing 

VisitLEX



Our Mission

To market and sell Lexington’s Bluegrass region by driving 

economic impact through tourism and meetings to enhance the 

quality of life for Lexingtonians.



In celebration of Lexington’s 250th Birthday , the city planned events every month, to ensure no 

one misses out on the excitement. Each month highlights key pillars and industries special to 

Lexington. 

June was designated “Come Home Month ” to encourage people to come home and experience all 

that has evolved in Lexington. 

How can VisitLEX capitalize on this opportunity to drive occupancy in June?

We know that the #1 and #3 reason people travel is to visit friends and family, so let's engage our 
locals to reach our VFR travelers.



Lexington, KY:  A ‘Must Visit’ Destination in 2025 



THE CHALLENGE

Raise your hand if you’re participating in at least 1 group chat.

The average American is involved in 1 to 4 group chats, and 83% 
of people are regularly participating in this range.

It’s hard to break out of the group chat to make things happen.



Who is currently on a family group cha t? 

People increasingly rely on digital means 

to keep in touch with friends and family. 

Source: Consumer Study, Life 

360

Text messaging is the most common form of communication 
among American families, with families exchanging an average of 
10,384 messages per year.



People want to get together in person — but things often break down 

in the details.



THE INSIGHT

People want to say yes to plans -  

NOT planning. 



THE OPPORTUNITY

A totally turn - key opportunity to get everyone together. 

Location is set  -  Lexington, KY

Dates are narrowed -  June

Range of activities that are available 

Let’s equip locals to be the group chat catalyst with a plan 

no one can resist!



Ever tried planning a get - together in

a group chat? It starts civil, but usually ends 

up with a lot of prodding and pleading. Let’s 

just cut to the chase with a shareable 

campaign that dials up the peer pressure. 

We’ll even help you get everyone on board 

for a June trip to Lexington by doing the 

begging for you. 

C’monnnnn.













Dedicated landing page for local audience 
equipping them with fun and easy ways to 

convince their friends and family to come to 
Lexington.

Travel guide resource for locals and visitors 
outlining all the great things there is to do in 

Lexington during the month of June.

Landing Page Guide

7 Things To Do in 
Lexington This June

https://www.visitlex.com/includes/plugins/nav/preview_civs/?type=nav_version&typeArgs%5Bpreview_type%5D=draft&typeArgs%5Bversion_id%5D=68091d8d1828cf32da0c2fd9&typeArgs%5Bnav_id%5D=67d96e751af717da212ed81b
https://www.visitlex.com/guides/post/7-things-to-do-in-lexington-this-june/


C’moncierge Service 
Need a hand planning your friends’ trip to 
Lexington? Stop by the Lexington Visitors Center or 
reach out to our hospitality pros for assistance.

Host Package
Stop by the Visitors Center for a free host package so 
you can roll out the red carpet for guests this June. 
Includes items such as: Visitors Guide, Stickers, Blue 
Horse socks, Hats with the Horse shoes, Pins

Peer Pressure Postcards
Postcards for locals available for pick up at the 
Visitors Center to send to their friends and family 
inviting them to Lexington this June. QR code to 
go to guide with all the things to do during Come 
Home month.





56% increase
Visitors Center Retail Sales

Foot Traffic
Our Visitors Center saw foot traffic in 

June outpace pre- pandemic levels

(set CY attendance record twice)

13.7MM
Total Impressions

34% more than estimated

21.8K
Total Clicks

94% more than estimated

500,000+
Views across social platforms

Performance Highlights

More than 350
Total Host Package Signups

Resulting in 350 new email sign ups



Increased June 
occupancy by 4.2%



VisitLEX.com
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